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R A C H E L  L A F O R C E  I S  A  M U L T I - H Y P H E N A T E  C R E A T I V E
-  C O M E D I A N ,  A C T O R ,  P R O D U C E R  A N D  W R I T E R  —
W H O S E  W O R K  B R I D G E S  E N T E R T A I N M E N T ,
A U T H E N T I C I T Y ,  A N D  S T R A T E G Y .  W I T H  C R E D I T S
S P A N N I N G  H B O ,  H U L U ,  C N N ,  A N D  T H E  S E C O N D  C I T Y ,
S H E  B R I N G S  T H E  S T O R Y T E L L I N G  I N S T I N C T S  O F  A
P E R F O R M E R  A N D  T H E  P R E C I S I O N  O F  A  P R O D U C E R  T O
E V E R Y  C O L L A B O R A T I O N .

A S  C O - F O U N D E R  O F  S K E W E D  O R B I T  S T U D I O S ,  R A C H E L
H A S  B U I L T  A  B O U T I Q U E  C R E A T I V E  A G E N C Y  A N D
P R O D U C T I O N  S P A C E  I N  A T L A N T A  T H A T  D E V E L O P S
C A M P A I G N S ,  B R A N D E D  C O N T E N T ,  A N D  L I V E
E X P E R I E N C E S  F O R  M I S S I O N - D R I V E N  B R A N D S .  H E R
B A C K G R O U N D  I N  P E R F O R M A N C E  A N D  W R I T I N G
M E A N S  B R A N D S  D O N ’ T  J U S T  G E T  I N F L U E N C E  —  T H E Y
G E T  C R E A T I V E  D I R E C T I O N ,  C O M E D I C  T I M I N G ,  A N D  A
C O L L A B O R A T O R  W H O  K N O W S  H O W  T O  C O N N E C T
E M O T I O N A L L Y  A N D  C O N V E R T .

F R O M  U G C  P A R T N E R S H I P S  T O  F U L L - S C A L E
P R O D U C T I O N S ,  R A C H E L  H E L P S  B R A N D S  C R A F T
C O N T E N T  T H A T  F E E L S  H U M A N ,  F U N N Y ,  A N D
C U L T U R A L L Y  R E L E V A N T  -  B E C A U S E  W H E N  A U D I E N C E S
L A U G H ,  T H E Y  L I S T E N .
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KEY TOPICS + AUDIENCES



D I R E C T  T O  C A M E R A

O R G A N I C

S K E T C H  C O M E D Y  D A Y  I N  T H E  L I F E

P O D C A S T I N G

V O I C E  O V E R  

LINK TO UGC PORTFOLIO
CONTENT SPECIALTIES
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https://www.rachellaforce.com/ugc


C L I E N T S ,  C R E D I T S  A N D  C O L L A B S :

BRANDS  SHE’S
WORKED WITH
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FOLLOWING

AUDIENCE

FOLLOWERS AND SUBSCRIBERS

ACCROSS PLATFORMS: 

85K
PODCAST LISTEN THROUGH RATE

85%
NEWSLETTER OPEN RATE

80%

AGE RANGE

70% 35 - 55 YEARS
LOCATION

60% U.S
GENDER

88% FEMALE
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RACHELLAFORCE.COM

RACHEL@SKEWEDORBIT.COM
PLEASE CC - CAROLINE@SKEWEDORBIT.COM

CONNECT WITH RACHEL 

P L E A S E  G E T  I N  T O U C H  A N D  M Y  T E A M  W I L L  G E T
B A C K  T O  Y O U  I N  1 - 2  B U S I N E S S  D A Y S .

https://www.rachellaforce.com/
https://x.com/rachellaforce_
https://www.tiktok.com/@rachel.laforce
https://www.linkedin.com/in/rachellaforce/
https://www.instagram.com/rachellaforce/?hl=en
https://www.threads.com/@rachellaforce
https://www.youtube.com/channel/UCJHdZ_g0ge-m38Hve_Ij6Yw

